


Evangelical Lutheran Church in America Graphic Standards
Quick Reference Guide
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Vg God's work. Our hands.

Primary brandmark

Whenever the brandmark is at least 3 inches wide in size, the brandmark
should look like this.

A

The primary brandmark should maintain at least one-quarter inch clearance on every side. No design element or
typography may fall within this area. The primary brandmark should never be smaller than 3 inches wide, with the round
emblem no smaller than 3/8 inch. The 3 inches are measured from end to end.

Secondary brandmark AN

#a|=s Evangelical Lutheran
When you must reduce the brandmark below 3 inches in size (for example, when ‘\1 5}0 Church in America
used on a bookmark), use the secondary brandmark. God's work. Our hands.

Maintain atf least one—quarter inch clearance on every side of the secondary brandmark. No design element or typography
may fall within this area. The secondary brandmark should never be smaller than 1.75 inches wide. Measure the 1.75 inches
from end to end.

Brandmark with expression name RADY . .
When the brandmark is to be used in conjuction with the name of ‘\% '@‘7 Metropolitan Chicago Synod

Evangelical Lutheran Church in America

a synod or congregation, this is an example of how it should look. God's work. Gur hands.

The brandmark with expression name should maintain at least
one-quarter inch clearance on every side. No design element or typography may fall within this area. The smallest this
brandmark should ever be is 2.75 inches wide. The 2.75 inches is measured from end to end.

Stacked brandmarks qlg\ I‘lxs
. o . i fnmt Aa=nt
The stacked brandmarks are available for limited use. These brandmarks do not include the tagline IR, ‘-lqo
and it cannot be customized, so we prefer that you use the primary or secondary brandmark \‘IYP < W
whenever possible. ELCA E“’J"t"‘f::‘;‘:

Church in America

Brandmark usage Al é

The more branding consistency A4 %% Evangelical L n Church In America
we have, the stronger our Evangelical Church In America God's work. Oupfion

organization becomes. Branding God's work,

Do not add graphics.
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God's work. Ddr hands.

Do not stretch the brandmark.

consistency can increase the
overall visibility of our church
throughout the world.

e The brandmark may be
used only in the colors
and following the graphic
standards mentioned
previously.

e Do not alter the tagline
in text. “God’s work. Our
hands.” should always read ] Liggfan Church Evangelical L an Church in America
in proper case. i God'swork. Ourpéindg.  One Mission.

¢ Do not alter proportions of
type. Do not condense, Do not use other colors.
expand or stretch the fonts.

Do not add type.

* Never alter orresize the .
spacing of the brandmark’s Download brandmark files: ELCA brandmark files and templates are

elements. available at ELCA.org/brandmark.




